3 motorcentral

Gather customer
feedback.

Learn and adapt.

Repeat.

Increase your dealerships performance by learning what makes your customers happy.

v NZ's first ratings & reviews solution specifically for vehicle traders

v Understand exactly what experience your team is delivering

V" Leverage positive customer reviews and experiences UBuyerS\;\,L -




BuyerScore Dealer Ratings & Reviews UBuyerSCore

BuyerScore gathers valuable As more and more kiwis head online to research their next vehicle purchase, your online reputation has
feedback f become more important than ever. That's why we've developed BuyerScore an independent ratings and
ee ac rom your reviews system that lets you learn from your customers and puts you back in control.

customers so you can better
understand the experience

.. v Only buyers verified by a sale/purchase from " Build trust and credibility not only with local
they are recelving at your you are asked to provide feedback purchasers, but also with out of town buyers
. who you are potentially more of a stranger to
dealerShlp- v Gather feedback for internal use only until
such time you're ready to launch your public v Quickly identify outstanding & poor
We then aggregate that profile (all reviews then made public) performance within your dealership & team as

. well as any missed opportunities
feedback into an easy to v Learn exactly what experiences your team are J PP

understand star- rating fOI‘ delivering to customers & help them improve
prospective customers to
quickly identify the benefits Acme Car Company

of buying from your 4.16 | 202 reviews 4.16 %k K<
dealership. powered by &3BuyerScore

Based on 202 reviews UBuyerSCore

DID YOU KNOW?

of consumers trust reviews
7.t  as much as personal
recommendations

of consumers say that a star
L1:1% rating is very important for a
business

of consumers trust a business
more if they are associated with

positive reviews

Source: https.//www.brightlocal.com/learn/local-consumer-review-survey



UBuyerS\.Oh. BuyerScore Dealer Ratings & Reviews

BuyerScore Features

The power to influence

Survey customers that purchased a vehicle from you N2
i Identify why customers purchase from you, team performers and after-sales feedback . .
OO OO ; Great customer reviews have the power to influence
i Survey customers who did not purchase from you but did test drive a vehicle o others. How much impact could comments like
Identify why customers decided not to purchase from you. Does not contribute towards your rating. these be having on your business?
______ Surveyresultssent directly to youat the time they ?f"s.?bmltted by Cu?’_i‘?T?rS \/ “A great team of people who know what they are
Summary report and salesperson breakdown emailed monthly Vv : talking about and care genuinely about their
customers.”
Your ratings & reviews published on your Trade Me & Need A Car vehicle listings v
“Great and easy to deal with. Makes our life easy!!
Dealership badge and link displayed real-time on your website* Vv : You run a great operation.”
Dealership ratlng certificate emalled toyou monthlhx-(f?riprlntlng) ________________________ Voo “Very knowledgeable family business with high
Your BuyerScore rating available for other print, social media, YouTube and radio promotion** Vv grade cars at competitive prices.”
Automatically qualify for our annual regional & national awards v “Great service as | am on my learners and wasnt
T . T e confident to drive the car home but one of the staff
Works with .ail.!.major DMS provuflfa"riln New Zealan.cj ................................. Voo drove the car home for me.”
* Requires website configuration ~ ** In accordance with BuyerScore guidelines
Vehicle sold
or delivered _
in DMS Feedback recewed
and sent direct Rati
Remind to dealer alings “We're proud to be displaying BuyerScore reviews -
CITnaers agg regated the ability to provide genuine reviews from real
sent and published . -
customers, from a solution that easily integrates
Dealers right to with DMS’s will make it easier for our dealers to give
Request for feedback respond GBuyerscore  neadacal their future customers confidence.”
sent to customer @ Your website
Alan Clark, Head of Trade Me Motors
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Z*BuyerScore

Limelight Software Limited T/A Motorcentral
PO Box 8444, Riccarton, Christchurch 8440

Ph. 0800 623 687

Email. sales@motorcentral.co.nz

& motorcentral

www.motorcentral.co.nz/buyerscore

DISCLAIMER:

The information contained in this brochure is provided as is and without any warranties of any kind, whether
expressed or implied, including but not limited to, implied warranties of satisfactory quality, fitness for a
particular purpose and/or correctness. The contents of this brochure is for general information purposes
only and does not constitute advice.

Limelight Software LImited does not represent or warrant that the information and/or specifications
contained in this brochure are accurate, complete or current. Therefore, Limelight Software Limited makes
no warranties or representations regarding the use of the content, details, specifications or information
contained in this brochure in terms of its correctness, accuracy, adequacy, usefulness, timeliness, reliability
or otherwise, in each case to the fullest extent permitted by law.
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